
Supplementary methods 1 

 2 

Experimental online supermarket 3 

Food purchasing intentions were measured on an experimental online supermarket, similar to 4 

supermarkets previously used in other trials [1,2], with a food offer representative of the food 5 

products (foods and beverages) commonly sold in French supermarkets, including both raw 6 

and processed foods. The experimental supermarket included 751 food products from 20 food 7 

categories, divided in subcategories, and using a hierarchical structure and names similar to 8 

existing online supermarkets. For each food item, name, price and a photograph were 9 

displayed, and at least two alternatives were proposed, including a national and a retailer‟s 10 

brand. Participants were asked to perform food purchases as if they were in their usual 11 

supermarket (without any instruction on the number of persons, the budget or the duration for 12 

which participants were invited to virtually purchase), though no payment was required at the 13 

end of the experimentation. If individuals could not find the product they usually purchased, 14 

they were invited to select a similar product among the included items. According to the 15 

randomization arm, the food items were presented on the online supermarket with a FoPL 16 

(Nutri-Score or RIs) or no label. In accordance with the European Union regulation, FoPLs 17 

were not affixed on raw products, such as fruit, vegetables, meat, poultry and bread. The 18 

supermarket included a central section with a rotating banner, displaying ads specifically 19 

developed for the present study, displaying shoppers in a supermarket aisle and drawing 20 

awareness towards the FoPL for the Nutri-Score and RIs arms. In the latter two arms, 21 

additional information on the computation and use of the corresponding FoPL was available 22 

in the „information‟ webpage. In the control arm, the additional information webpage 23 

included guidelines on the proper conservation of fresh food products. 24 

 25 
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Experimental arm 26 

The experimental arm consisted in the Nutri-Score affixed on the front of package of all pre-27 

packed foods and beverages included in the supermarket. The Nutri-Score is a summary, 28 

graded, colour-coded FoPL indicating the overall nutritional quality of foods and beverages, 29 

using a 5-colours scale associated to letters, from dark green (A) for products with higher 30 

nutritional quality to dark orange (E) for products with lower nutritional quality. The Nutri-31 

Score is based on the Food Standards Agency nutrient profiling system, adapted by the French 32 

High Council of Public Health [3], taking into account the nutritional composition for 100g 33 

(or 100mL) of food (or beverage). It allocates positive points for the amount of unfavourable 34 

elements which consumption should be limited, including energy (kJ), Saturated Fatty Acids 35 

(SFA, g), sugars (g) and sodium (mg) (from 0 to 10 points for each component), and negative 36 

points for the amount of favourable elements which consumption should be encouraged, 37 

including proteins (g), fibres (g), and the content in fruits, vegetables, legumes and nuts (%) 38 

(from 0 to 5 points for each component), resulting in a score (FSAm-NPS) from -15 39 

(healthier) to +40 points (less healthy).  40 

 41 

Control arms 42 

The effect of the Nutri-Score was compared to the RIs label, already implemented on some 43 

food products by industry in supermarkets, and no label on front-of-package [4]. The RIs is a 44 

nutrient-specific FoPL, displaying only numerical information on the amount of energy, fats, 45 

SFA, sugars and sodium in gram per portion, and their contribution to the reference intakes 46 

(based on a balance diet of an average adult, 2,000 calories). The second control arm of the 47 

trial did not include any label on front-of-packages.  48 

  49 
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An example of a food product included on the online experimental supermarket, with the 50 

different front-of-package labelling situations, depending on the arm of the trial, is displayed 51 

in Figure 1. 52 

 53 

Participants and randomization 54 

The NutriNet-Santé cohort 55 

Individuals were recruited among the participants of the NutriNet-Santé cohort. Briefly, the 56 

NutriNet-Santé study (N=160,000 participants approximately) is an ongoing web-based 57 

prospective observational cohort study launched in France in May 2009, composed of 58 

internet-using adult volunteers over 18 years old recruited by multi-media campaigns, and 59 

aiming at assessing the relationship between nutrition and health, the underlying mechanisms 60 

and determinants of eating behaviours[5]. Participants of the cohort are invited to complete at 61 

inclusion and each year during the follow-up a set of five questionnaires including 62 

sociodemographic (i.e. monthly income and household composition), anthropometrics, 63 

lifestyle, diet, physical activity and health data.  64 

 65 

Recruitment and eligibility criteria 66 

A specific email for participation was sent to potentially eligible individuals of the cohort, 67 

based on socio-demographical data collected from their last questionnaire on the NutriNet-68 

Santé study. The variables used to identify volunteers were their date of birth, the number and 69 

age of persons in the household, the income and employment status. The email indicated the 70 

objectives (without mentioning the nature of the intervention) and the funders of the present 71 

trial, its procedure and the legal rights of participants. Participants were invited to give their 72 

electronic consent and were then automatically redirected to complete an inclusion 73 

questionnaire to verify eligibility criteria (age, occupational activity, monthly income and 74 
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engaging in grocery shopping). No incentive was provided to the participants. The monthly 75 

income was calculated per household consumer unit, and participants with a monthly income 76 

above 1,200€/month were excluded. Data were also collected on frequency of online grocery 77 

shopping (“Always”, “Often”, “Sometimes” and “Never”). Eligible participants were thus 78 

active adults, aged between 30 and 50 years old, with a monthly income per household unit 79 

below 1,200€/month, and engaged in grocery shopping. Participants were also asked on their 80 

nutrition knowledge and other purchasing habits. Participants were invited to self-estimate 81 

their nutrition knowledge level on a 4-items scale between “I know quite a bit about nutrition” 82 

and “I don‟t know anything about nutrition”, and their grocery shopping frequency 83 

(“Always”, “Often”, “Sometimes” and “Never”). 84 

 85 

Randomization 86 

Recruited participants meeting inclusion criteria were then randomly assigned to one of the 87 

three arms, through access to the link to one of the three versions of the experimental online 88 

supermarket. Computerized randomization was used with random block method with 89 

permuted blocks of 3, 6, 9 and 12. The randomization list was accessible only to the 90 

independent statistician and the computer programmer who developed the experimental 91 

online supermarket and the website. The statistician who generated the list, provided the list 92 

to the programmer who uploaded it on the study‟s secure website and the list was not 93 

available to the researchers enrolling the participants nor to the participants.  94 

 95 

Blinding 96 

The nature of the intervention did not allow for blinding of participants; however, they were 97 

blinded of the hypotheses. No information on the study purpose or on the FoPLs compared in 98 

the trial was given to the participants, who were just informed about the aim of the 99 

BMJ Publishing Group Limited (BMJ) disclaims all liability and responsibility arising from any reliance
Supplemental material placed on this supplemental material which has been supplied by the author(s) BMJ Open

 doi: 10.1136/bmjopen-2020-041196:e041196. 11 2021;BMJ Open, et al. Egnell M



experimental online supermarket to investigate the role of determinants of purchasing 100 

behaviours or to test some public health measures.  101 
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Supplemental Table 1 Individual characteristics of respondents and non-respondents in the 

randomized controlled trial by randomization group, France, 2017 (N=336) 

 
Nutri-Score Reference Intakes No label 

P
a 

  Respondents 
Non-

respondents 
Respondents 

Non-

respondents 
Respondents 

Non-

respondents 

Total (N) 115 58 116 61 105 69  

Sex, n (%)       0.86 

Men 12 (10.4) 5 (8.6) 15 (12.9) 5 (8.2) 18 (17.1) 7 (10.1)  

Women 103 (89.6) 53 (91.4) 101 (87.1) 56 (91.8) 87 (82.9) 62 (89.9)  

Age, years, M (SD) 41.0 (5.9) 41.9 (5.4) 41.6 (6.0) 41.3 (5.5) 41.2 (5.9) 41.5 (4.8) 0.83 

Occupational activity       0.85 

Primary 13 (11.3) 14 (24.1) 24 (20.7) 14 (23.0) 19 (18.1) 16 (23.2)  

Secondary 26 (22.6) 11 (19.0) 23 (19.8) 15 (24.6) 25 (23.8) 18 (26.1)  

University, undergraduate degree 43 (37.4) 18 (31.0) 55 (47.4) 22 (36.1) 39 (37.1) 25 (36.2)  

University, postgraduate degree 31 (27.0) 15 (25.9) 13 (11.2) 8 (13.1) 22 (21.0) 9 (13.0)  

Missing data 2 (1.7) 0 1 (0.9) 2 (3.3) 0 1 (1.4)  

Monthly income per household unit (€)       0.50 

< 400 € 5 (4.3) 6 (10.3) 7 (6.0) 4 (6.6) 2 (1.9) 3 (4.3)  

400-800 € 33 (28.7) 11 (19.0) 37 (31.9) 18 (29.5) 33 (31.4) 26 (37.7)  

800-1200 € 77 (67.0) 41 (70.7) 72 (62.1) 39 (63.9) 70 (66.7) 40 (58.0)  

Grocery shopping frequency, n (%)       0.65 

Always 83 (72.2) 38 (65.5) 78 (67.2) 39 (63.9) 62 (59.0) 46 (66.7)  

Often 28 (24.3) 17 (29.3) 30 (25.9) 16 (26.2) 32 (30.5) 18 (26.1)  

Sometimes  4 (3.5) 3 (5.2) 8 (6.9) 6 (9.8) 11 (10.5) 5 (7.2)  

Online grocery shopping, yes n (%) 66 (57.4) 37 (63.8) 74 (63.8) 38 (62.3) 61 (58.1) 44 (63.8) 0.73 

Online grocery shopping frequency, n (%)       0.94 

At least one time per week 12 (18.2) 5 (13.5) 12 (16.2) 8 (21.1) 7 (11.4) 7 (15.9)  

One or two times per month 14 (21.2) 8 (21.6) 19 (25.7) 9 (23.7) 22 (36.1) 12 (27.3)  

One time every two or three months 16 (24.2) 13 (35.1) 16 (21.6) 8 (21.1) 7 (11.5) 12 (27.3)  

One or two times per year 11 (16.7) 6 (16.2) 18 (24.3) 10 (26.3) 19 (31.2) 10 (22.7)  

Less than one time per year 13 (19.7) 5 (13.5) 9 (12.2) 3 (7.9) 6 (9.8) 3 (6.8)  

Perceived nutritional knowledge, n (%)       0.98 

High 8 (7.0) 9 (15.5) 7 (6.0) 8 (13.1) 10 (9.5) 10 (14.5)  

Intermediate 63 (54.8) 26 (44.8) 63 (54.3) 29 (47.5) 64 (61.0) 33 (47.8)  

Low 41 (35.7) 21 (36.2) 40 (34.5) 21 (34.4) 29 (27.6) 24 (34.8)  

No 3 (2.6) 2 (3.4) 6 (5.2) 3 (4.9) 2 (1.9) 2 (2.9)  

Nutrition facts reading frequency, n (%)       0.39 

Always 18 (15.7) 15 (25.9) 13 (11.2) 8 (13.1) 20 (19.0) 11 (15.9)  

Often 56 (48.7) 20 (34.5) 50 (43.1) 23 (37.7) 51 (48.6) 28 (40.6)  

Sometimes  38 (33) 18 (31.0) 45 (38.8) 28 (45.9) 29 (27.6) 26 (37.7)  

Never 3 (2.6) 5 (8.6) 8 (6.9) 2 (3.3) 5 (4.8) 4 (5.8)  

M: Mean; SD: Standard Deviation 
a 
A multivariable logistic regression was conducted to model the probability of non-response depending on the individual sociodemographic 

and lifestyle characteristics and the arm of randomization. The P corresponds to the p-value of the interaction term between the individual 

characteristic and the trial arm.     
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Supplemental Table 2 Overall nutritional quality, energy and nutrient content for 100g of the shopping cart among labelled products only, 

France, 2017 (N=336) 

 

  
Nutri-Score 

Reference 

Intakes 
No label 

P-valuea 
Nutri-Score vs no label 

Nutri-Score vs Reference 

Intakes 
Reference Intakes vs no label 

  N=115 N=116 N=105 Mean differenceb
 P-valuec

 Mean differenceb
 P-valuec

 Mean differenceb P-valuec 

Overall nutritional quality 
(FSA score/100g) 

4.35 (3.68) 5.10 (4.19) 4.51 (3.18) 0.3 -0.16 (-1.36;1.04) 0.9 -0.75 (-1.92;0.42) 0.3 0.59 (-0.59;1.77) 0.5 

Calories (kcal/100g) 
211.7 (84.94) 240.32 (92.24) 236.15 (67.28) 0.02 -24.45 (-51.00;2.1) 0.08 

-28.62 (-54.64;-
2.6) 

0.03 4.17 (-21.98;30.31) 0.9 

Saturated fatty acids (g/100g) 3.71 (2.49) 5.17 (5.57) 4.92 (2.46) 0.01 -1.22 (-2.46;0.02) 0.06 -1.47 (-2.68;-0.25) 0.01 0.25 (-0.97;1.47) 0.9 

Sugars (g/100) 9.06 (7.36) 8.77 (6.91) 8.00 (4.37) 0.5 1.06 (-0.99;3.11) 0.4 0.3 (-1.72;2.31) 0.9 0.77 (-1.25;2.79) 0.6 

Sodium (mg/100g) 244.74 (162.30) 260.27 (145.47) 282.92 (233.45) 
 

    
  

Fiber (g/100g) 1.93 (1.81) 2.00 (1.44) 2.12 (1.25) 
 

    
  

Fruits and vegetables (%) 20.59 (17.79) 15.85 (11.08) 18.98 (13.47) 
 

    
  

Proteins (g/100g) 6.94 (3.95) 7.19 (2.62) 8.18 (3.26)             

FSAm-NPS: Food Standards Agency Nutrient Profiling System modified by the High Council for Public Health 
a
 Mean difference (95% Confidence Interval) 

b
 P-value using Tukey's multiple comparisons tests.    
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Supplemental Table 3 Sensitivity analyses using multiple imputations on primary and secondary outcomes: overall nutritional quality, energy 

and nutrient content for 100g of the shopping cart, France, 2017 (N=524)  

  

 

Nutri-Score 
Reference 

Intakes 
No label 

P-valuea 
Nutri-Score vs no label 

Nutri-Score vs Reference 

Intakes 

Reference Intakes vs no 

label 

  N=173 N=177 N=174 Mean differenceb P-valuec Mean differenceb P-valuec Mean differenceb P-valuec 

Overall nutritional quality 
(FSAm-NPS score/100g) 

2.06 (3.70) 3.03 (4.33) 2.62 (3.81) 0.07 -0.55 (-1.38;-0.28) 0.2 -0.96 (-1.79;0.13) 0.02 -0.41 (-0.43;1.25) 0.3 

Calories (kcal/100g) 176.36 (80.17) 192.51 (89.84) 191.64 (76.2) 0.1 -15.29 (-31.19;0.61) 0.06 -16.15 (-32.97;0.67) 0.06 0.86 (-14.80;16.52) 0.9 

Saturated fatty acids (g/100g) 3.16 (3.47) 3.91 (5.03) 3.71 (3.18) 0.2 -0.56 (-1.37;0.26) 0.2 -0.75 (-1.57;0.07) 0.07 0.20 (-0.58;0.98) 0.6 

Sugars (g/100) 7.75 (5.11) 7.84 (6.54) 7.29 (4.58) 0.6 0.47 (-0.65;1.59) 0.4 -0.09 (-1.26;1.09) 0.9 0.55 (-0.58;1.68) 0.3 

Sodium (mg/100g) 195.84 (176.97) 217.88 (177.07) 232.33 (230.08) 
 

    
  

Fiber (g/100g) 1.75 (1.39) 1.74 (1.28) 1.8 (1.34) 
 

    
  

Fruits and vegetables (%) 32.68 (23.73) 26.27 (20.48) 28.31 (20.53) 
 

    
  

Proteins (g/100g) 6.83 (3.65) 6.89 (3.19) 7.57 (3.59)             

FSAm-NPS: Food Standards Agency Nutrient Profiling System modified by the High Council for Public Health
 

a 
Mean difference (95% Confidence Interval) 

b 
P-value using Tukey's test to correct for multiple comparisons.    
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Supplemental Table 4 Sensitivity analyses using multiple imputations on primary and secondary outcomes: overall nutritional quality, energy 

and nutrient content for 100g of the shopping cart among labelled products only, France, 2017 (N=524) 

 

  
Nutri-Score 

Reference 

Intakes 
No label 

P-valuea 
Nutri-Score vs no label 

Nutri-Score vs Reference 

Intakes 
Reference Intakes vs no label 

  N=173 N=177 N=174 Mean differenceb
 P-valuec

 Mean differenceb
 P-valuec

 Mean differenceb P-valuec 

Overall nutritional quality (FSA 
score/100g) 

4.46 (16.86) 4.86(17.42) 4.6(19.07) 0.6 -0.14 (-1.21;0.94) 0.8 -0.40 (-1.42;0.63) 0.4 0.26 (-0.75;1.28) 0.6 

Calories (kcal/100g) 227.91 (373.36) 244.81(408.25) 243.65(424.04) 0.3 -15.74 (-39.47;7.98) 0.2 -16.90 (-39.27;5.47) 0.1 1.16 (-20.13;22.44) 0.9 

Saturated fatty acids (g/100g) 3.71 (19.49) 4.56(20.5) 4.39(23.55) 0.2 -0.68 (-1.93;0.57) 0.3 -0.86 (-1.95;0.24) 0.1 0.18 (-1.01;1.36) 0.8 

Sugars (g/100) 7.8 (34.90) 7.46(37.24) 6.94(41.41) 0.6 0.86 (-1.26;2.98) 0.4 0.3 (-1.44;2.12) 0.7 0.51 (-1.42;2.44) 0.6 

Sodium (mg/100g) 332.52 (741.81) 342.89(774.53) 369.63(865.92) 
 

    
  

Fiber (g/100g) 2.3 (7.55) 2.33(7.68) 2.42(8.78) 
 

    
  

Fruits and vegetables (%) 20.95 (83.51) 18.13(81.05) 19.85(89.54) 
 

    
  

Proteins (g/100g) 7.5(14.38) 7.74(14.94) 8.38(16.86)             

FSAm-NPS: Food Standards Agency Nutrient Profiling System modified by the High Council for Public Health
 

a 
Mean difference (95% Confidence Interval) 
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Supplemental Table 5 Percentage of the number of products in the shopping cart from the 

different food categories
a 

Food groups Nutri-Score Reference Intakes No label 

Fruits, vegetables, legumes, grains and starchs 
   

Fresh fruits 13,39(22,43) 4,77(10,36) 5,44(6,22) 
Processed fruits 3,09(7,51) 1,43(2,47) 1,16(2,39) 
Fresh vegetables 6,87(11,40) 7,70(8,34) 9,00(8,65) 

Processed vegetables 3,91(5,08) 4,77(5,55) 5,88(9,09) 
Legumes and potatoes 2,76(6,66) 2,75(4,41) 3,28(4,12) 

Seeds and dried fruits 0,34(1,08) 0,73(3,36) 0,47(1,30) 

Dairy products 13,25(14,91) 14,30(14,31) 11,55(9,73) 

Cheeses 2,75(4,58) 3,75(4,07) 5,27(6,85) 

Meat, fish and processed foods 
   

Pre-packed meat 0,38(1,27) 0,73(1,62) 0,38(1,22) 
Meat 7,07(11,11) 5,42(7,21) 6,01(7,01) 

Processed meats 5,24(11,67) 4,65(6,78) 4,86(8,09) 
Fresh fish 1,08(2,71) 0,70(1,51) 1,30(2,37) 

Processed fish 0,50(1,35) 0,74(1,87) 0,92(3,76) 
Sea delicatessen and canned fish 1,76(4,10) 1,71(2,37) 2,99(6,92) 

Sweet products 
   

Biscuits 2,54(4,28) 4,11(10,18) 4,21(7,43) 
Sweets 4,14(5,36) 4,81(5,16) 4,95(5,35) 
Breakfast cereals 0,82(1,74) 1,14(2,26) 1,20(2,44) 

Breads, rusks and pastries  3,16(7,17) 3,32(3,74) 3,10(3,79) 
Ice creams 0,55(1,33) 0,96(2,20) 0,92(2,49) 

Salty products 
   

Prepared dishes 2,68(4,99) 2,29(4,53) 2,55(4,31) 
Pasta, rice, mashed potatoes and semolina 4,11(6,35) 5,35(7,83) 4,98(5,26) 
Savoury aperitif products 1,41(3,06) 1,78(4,03) 1,03(2,66) 
Salads 0,19(0,90) 0,28(0,89) 0,31(1,09) 
Soups 0,13(0,59) 0,95(2,55) 0,41(1,70) 

Sauces and condiments 2,93(3,87) 3,7(4,31) 4,00(7,15) 

Oils and fats 3,31(5,03) 3,5(9,76) 2,92(3,49) 

Beverages 
   

Waters 5,07(11,49) 5,21(11,98) 5,27(15,15) 
Fruit juices 2,95(5,60) 1,71(2,82) 2,11(3,28) 
Sweetened drinks and sodas 3,60(4,36) 6,74(12,8) 3,54(3,81) 
a 
Mean (SD) 

 

 

 

 

 

 

 

 

 

 

BMJ Publishing Group Limited (BMJ) disclaims all liability and responsibility arising from any reliance
Supplemental material placed on this supplemental material which has been supplied by the author(s) BMJ Open

 doi: 10.1136/bmjopen-2020-041196:e041196. 11 2021;BMJ Open, et al. Egnell M



Supplemental Table 6 Percent contributions of food groups to nutrient intakes of the overall 

shopping cart
 

Food groups 
Calories Saturated Fatty Acids 

Nutri-Score Reference Intakes No label Nutri-Score Reference Intakes No label 

Fruits, vegetables, legumes, grains and starchs 
     

Fresh fruits 10,67(24,33) 2,30(9,83) 2,03(4,54) 6,98(23,7) 1,03(9,71) 0,11(0,42) 

Processed fruits 1,88(5,33) 0,55(0,98) 0,41(0,90) 1,06(4,88) 0,07(0,17) 0,12(0,67) 

Fresh vegetables 2,36(7,71) 1,55(2,15) 1,59(2,23) 1,20(6,83) 0,18(0,42) 0,21(0,69) 

Processed vegetables 1,24(1,83) 1,66(2,92) 1,74(2,96) 0,33(0,71) 0,46(1,37) 0,43(0,87) 

Legumes and potatoes 4,38(10,57) 4,43(7,74) 5,24(6,31) 1,27(8,52) 0,96(3,53) 0,45(0,62) 

Seeds and dried fruits 0,76(2,39) 1,54(5,04) 1,21(3,27) 0,53(1,86) 1,20(4,06) 0,78(2,54) 

Oils and fats 8,28(13,7) 9,79(14,54) 7,56(9,95) 13,05(18,59) 17,97(21,6) 11,73(16,76) 

Beverages 4,26(7,02) 6,06(6,84) 8,71(9,99) 11,24(17,95) 15,22(15,43) 21,7(22,95) 

Meat, fish and processed foods 
 

  
 

Pre-packed meat 0,35(1,33) 0,93(2,78) 0,39(1,18) 0,38(1,38) 1,76(7,55) 0,64(1,92) 

Meat 8,88(16,64) 5,50(8,26) 5,90(8,17) 13,57(27,94) 5,57(9,63) 5,37(7,98) 

Processed meats 5,05(11,88) 4,72(7,41) 4,09(6,02) 6,26(15,79) 5,57(9,64) 4,44(7,53) 

Fresh fish 1,04(3,41) 0,36(0,81) 0,98(1,91) 1,19(4,41) 0,15(0,49) 0,58(1,77) 

Processed fish 0,42(1,18) 0,73(2,21) 0,86(3,59) 0,16(0,54) 0,77(3,52) 0,82(4,74) 

Sea delicatessen and canned fish 1,73(4,69) 1,38(1,96) 3,15(10,52) 1,52(5,94) 0,88(1,6) 2,89(12,06) 

Sweet products 
    

Biscuits 5,19(8,20) 8,25(12,96) 9,07(14,94) 4,44(7,88) 7,21(13,37) 8,4(15,67) 

Sweets 5,34(7,61) 6,49(7,81) 8,16(8,95) 6,7(11,46) 7,25(10,69) 11,14(15,74) 

Breakfast cereals 1,56(3,46) 2,66(6,20) 2,47(5,09) 0,73(2,02) 1,45(7,18) 0,92(2,04) 

Breads, rusks and pastries  5,31(10,11) 5,84(8,33) 5,13(6,25) 2,47(5,38) 3,22(9,25) 2,19(3,8) 

Ice creams 0,47(1,19) 0,93(2,53) 0,77(2,16) 0,81(2,61) 1,68(4,82) 1,10(3,60) 

Salty products 
    

Prepared dishes 2,65(4,78) 2,57(5,28) 2,79(4,69) 2,52(4,88) 2,35(5,99) 2,37(4,79) 

Pasta, rice, mashed potatoes and semolina 7,42(11,06) 10,74(16,74) 9,13(9,58) 1,66(6,97) 3,33(14,03) 1,74(5,17) 

Savoury aperitif products 3,14(6,53) 3,88(7,56) 2,65(7,13) 1,41(3,21) 2,24(8,00) 1,21(4,08) 

Salads 0,11(0,57) 0,18(0,64) 0,14(0,50) 0,04(0,25) 0,07(0,28) 0,03(0,13) 

Soups 0,04(0,17) 0,31(1,04) 0,13(0,70) 0,04(0,25) 0,61(4,16) 0,25(1,90) 

Sauces and condiments 1,64(2,83) 2,24(3,17) 2,5(5,27) 0,83(1,74) 1(1,70) 1,72(7,18) 

Oils and fats 11,47(14,78) 11,01(13,35) 11,14(12,46) 18,34(22,93) 16,11(18,38) 17,56(20,14) 

Beverages       

Waters 0(0,05) 0,01(0,04) 0(0,03) 0(0,05) 0,03(0,32) 0(0) 

Fruit juices 1,06(2,3) 0,51(1,07) 0,58(1,09) 0(0) 0(0) 0(0) 

Sweetened drinks and sodas 3,3(8,37) 2,89(10,02) 1,47(2,56) 1,29(5,06) 1,65(9,91) 1,1(4,23) 

The relatively high contributions of calories and saturated fatty acids for fruits and vegetables in the Nutri-Score arm could be partly 

explained by participants having only fruits or vegetables in their shopping carts, thus increasing the overall contribution at the sample level, 

even though they are low in calories and saturated fatty acids. 
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