
Supplementary Table 1:  Confirmatory factor analysis of Consumer Involvement scale: 
standardised loadings on three factor model 

 
 

  
 Standardised 

factor 
 loadings 

Factor 1: ‘dissatisfaction’  

I feel like other kids have more stuff than I do 0.60 

I wish my family could afford to buy me more of what I want 0.85 

I have pretty much everything I need in terms of possessions -0.32 

I wish my parents gave me more money to spend 0.67 

When I decide who to be friends with, I don’t care what toys or stuff the person has -0.07 

I wish my parents earned more money 0.71 

  

Factor 2: ‘consumer orientation’  

I usually have something in mind I want to buy or get 0.63 

I want to make a lot of money when I grow up 0.57 

I care a lot about my games, toys and other possessions 0.38 

When I go somewhere special I usually like to buy something 0.58 

I like shopping and going to stores 0.43 

  

Factor 3: ‘brand awareness’  

I don’t care too much about what I wear -0.36 

Brand names matter to me 0.79 

I like clothes with popular labels 0.88 

Being cool is important to me 0.61 

It doesn’t matter to me what kind of car my family has -0.10 

  

Chi-square = 1250.63 (101df), p = 0.000  

  

 
 

 

 

 

 

 

 

 



Supplementary Table 2: Ever smoking and current drinking according to year group, family 
affluence (continuous measure), material possessions and Consumer 
Involvement sub-scales: mutually adjusted* odds ratios

#
 – males and 

females. 

 
        

 Males  Females 
 OR (95% CIs) t (Sig)  OR (95% CIs) t (Sig) 
Ever smoker        
        

Secondary 1 school year 1.00    1.00   
Secondary 2 1.53 (1.01-2.32) 2.0 (0.046)  1.98 (1.21-3.23) 2.8 (0.007) 
Secondary 3 3.36 (2.31-4.88) 6.4 (0.000)  5.73 (3.59-9.14) 7.4 (0.000) 
        

Family affluence 0.77 (0.68-0.86) -4.7 (0.000)  0.86 (0.77-0.97) -2.5 (0.012) 
        

Premium possessions 1.10 (1.01-1.20) 2.1 (0.035)  1.12 (1.02-1.24) 2.5 (0.015) 
        

Standard possessions 1.20 (1.07-1.34) 3.2 (0.002)  1.23 (1.09-1.39) 3.5 (0.001) 
        

Dissatisfaction 1.07 (1.00-1.14) 2.1 (0.038)  1.11 (1.03-1.20) 2.8 (0.007) 
        

Consumer orientation 1.06 (0.95-1.19) 1.0 (0.300)  1.08 (0.96-1.23) 1.3 (0.195) 
        

Brand awareness 1.17 (1.08-1.27) 4.0 (0.000)  1.23 (1.14-1.33) 5.4 (0.000) 
        

(N) (1379)    (1357)   
        

Current drinker        
        

Secondary 1 school year 1.00    1.00   
Secondary 2 2.50 (1.79-3.48) 5.4 (0.000)  2.24 (1.53-3.29) 4.2 (0.000) 
Secondary 3 5.91 (4.18-8.35) 10.2 (0.000)  7.64 (5.23-11.14) 10.6 (0.000) 
        

Family affluence 0.91 (0.83-0.99) -2.1 (0.037)  0.93 (0.85-1.03) -1.4 (0.162) 
        

Premium possessions 1.19 (1.11-1.28) 4.6 (0.000)  1.28 (1.17-1.40) 5.6 (0.000) 
        

Standard possessions 1.22 (1.10-1.35) 3.8 (0.000)  1.13 (1.01-1.27) 2.2 (0.027) 
        

Dissatisfaction 1.09 (1.03-1.15) 3.0 (0.003)  1.18 (1.12-1.26) 5.7 (0.000) 
        

Consumer orientation 1.06 (0.97-1.16) 1.3 (0.199)  1.04 (0.96-1.14) 1.0 (0.338) 
        

Brand awareness 1.16 (1.09-1.23) 4.5 (0.000)  1.22 (1.14-1.30) 5.7 (0.000) 
        

(N) (1379)    (1358)   
        

* Adjusted for all other variables in each model. 
#
 Note that odds ratios are per one unit increase for continuous variables (family affluence, material possessions and Consumer 
Involvement sub-scales). 

 

 

 

 

 

 

 

 



Supplementary Table 3: Current smoking and ever drinking according to year group, family 
affluence, material possessions and Consumer Involvement sub-scales: 
mutually adjusted* odds ratios

#
 – males and females. 

 
        

 Males  Females 
 OR (95% CIs) t (Sig)  OR (95% CIs) t (Sig) 
Current smoker        
        

Secondary 1 school year 1.00    1.00   
Secondary 2 1.07 (0.55-2.07) 0.2 (0.842)  1.28 (0.61-2.69) 0.7 (0.513) 
Secondary 3 2.14 (1.26-3.62) 2.9 (0.005)  4.71 (2.54-8.73) 5.0 (0.000) 
        

Low family affluence 1.00    1.00   
Medium family affluence 0.82 (0.36-1.89) -0.5 (0.645)  0.73 (0.36-1.50) -0.9 (0.393) 
High family affluence 0.45 (0.19-1.04) -1.9 (0.061)  0.71 (0.36-1.42) -1.0 (0.335) 
        

Premium possessions 1.17 (1.01-1.35) 2.1 (0.034)  1.14 (0.99-1.31) 1.8 (0.075) 
        

Standard possessions 1.13 (0.95-1.36) 1.4 (0.165)  1.14 (1.00-1.31) 2.0 (0.048) 
        

Dissatisfaction 1.09 (0.98-1.21) 1.6 (0.109)  1.10 (0.99-1.23) 1.8 (0.080) 
        

Consumer orientation 1.06 (0.88-1.28) 0.6 (0.548)  1.13 (0.96-1.34) 1.5 (0.135) 
        

Brand awareness 1.12 (0.97-1.28) 1.6 (0.121)  1.32 (1.19-1.46) 5.2 (0.000) 
        

(N) (1381)    (1358)   
        

Ever drinker        
        

Secondary 1 school year 1.00    1.00   
Secondary 2 1.91 (1.27-2.89) 3.1 (0.002)  1.38 (0.87-2.18) 1.4 (0.167) 
Secondary 3 3.04 (1.91-4.84) 4.7 (0.000)  3.69 (2.24-6.08) 5.2 (0.000) 
        

Low family affluence 1.00    1.00   
Medium family affluence 1.36 (0.79-2.34) 1.1 (0.260)  1.27 (0.71-2.27) 0.8 (0.427) 
High family affluence 1.28 (0.76-2.18) 0.9 (0.350)  1.55 (0.82-2.94) 1.4 (0.176) 
        

Premium possessions 1.10 (0.97-1.24) 1.5 (0.137)  1.13 (1.01-1.28) 2.1 (0.036) 
        

Standard possessions 1.08 (0.95-1.22) 1.2 (0.248)  1.06 (0.90-1.25) 0.7 (0.480) 
        

Dissatisfaction 1.04 (0.96-1.13) 1.0 (0.336)  1.23 (1.13-1.35) 4.6 (0.000) 
        

Consumer orientation 1.10 (0.99-1.23) 1.8 (0.082)  1.05 (0.94-1.18) 0.9 (0.380) 
        

Brand awareness 1.22 (1.13-1.33) 4.8 (0.000)  1.11 (1.02-1.20) 2.5 (0.015) 
        

(N) (1382)    (1360)   
        

* Adjusted for all other variables in each model. 
#
 Note that odds ratios are per one unit increase for continuous variables (material possessions and Consumer Involvement sub-
scales). 

 

 

 

 


